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Temarnka MHAMBHUAYAIBLHBIX IPOEKTOB
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METO/IMYECKOI KOMHCCHU
oraenenusi CepBUCHBIX
TEXHOJIOTHHA U Jiu3aiina
npotokos Ne i

oy LZ 200
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HaumenoBanu
€ TMCHMILJIUHBI

PazpaboTunk

Tembl npoexkTOB

Nudopmaruka

EpxanoBa
3.A.

1. TIpob6rema nHpopmaliu B COBpEMEHHOM HayKe.

2. Hcnonb3oBaHHE KOMIBIOTEPOB B MOCH
CIEIHAIbHOCTH.

3. Hcnonb30BaHue MPUKIAAHBIX KOMITBIOTEPHBIX
nporpamMm B (Moeit nmpodeccun ).

4. KommnbroTepHas 6€30MacHOCTh. 3aluTa NepPCOHAIbHBIX
U Ipo(heCCUOHATIBHBIX TaHHBIX.

5. Bcemupnas cets MHTEpHET, €€ BO3MOKHOCTH,
JIOCTOMHCTBA, HEJJOCTATKH.

6. HHTepakTHBHBIC MPE3CHTAIMH C UcTIoNb30BaHneM VR.
7. TI'paduueckue penaktopsl. Ux BO3MOXKHOCTH I
CO3/1aHUSI PUCYHKOB IO CIIEUAIbHOCTH.

8. Poib KOMIIBIOTEPHBIX TEXHOJIOTUI B Pa3BUTHH CPEJICTB
MHUPOBBIX KOMMYHUKAITUH.

9. MUccnenosanue npobiaemsl «be3omacHOCTh pabOTHI B
cetu IHTEpHETY.

10. UccnenoBanue npodiaembl «IHTEPHET — ITIOCH U
MUHYCBI».

11. Vwmubiit 1oMm. Komiekius ccbUIOK Ha 3JIEKTPOHHO-
oOpa3oBaTelbHBIC PECYPCHI Ha caiiTe 00pa3oBaTeIIbHOM
OpraHu3aIuy 1Mo IPOoGUILHBIM HapPaBICHUSIM
MOJATOTOBKHU.

12. Ob6naunsie Texnonoruu (AKC/BKC) nnisa cermenra
B2C/B2B.

13. ABtopckoe npagso u Internet.

14. ITpaBonapyuienus B cpepe HHPOPMAITMOHHBIX
TEXHOJIOTHUM.

15. UndopmaTuka B AEATETLHOCTU TypHU3Ma.

16. ndopmarmonHslii Ou3Hec.

17. Komnsiorep 21 Beka, epCIEKTUBHI.

18. MonenupoBaHue B SJEKTPOHHBIX TaOIUIIaX.

19. Cucremsr cuncnenus J[pesaero mupa.

20. Poccuiickue MoMcKOBbIE CUCTEMBI.

21. TlporpaMMsI 11t BUACOKOH(EPEHIIHH.

22. CriocoObl oOMeHa aHHBIME yepe3 MHTepHerT.

23. DTHYecKre HOPMBI TTOBEICHUS B WH()OPMAITMOHHON
CETH.

24. Pa3HOBHIHOCTH TTOMCKOBBIX ccTeM B MHTEpHETE.
25. Pa3BuTHE TEXHOJOTHI COETUHEHNSI KOMITBIOTEPOB B
JIOKaJIbHBIE CETH.

26. KoMIbloTEepHbIE UTPBIL: 32 U IPOTHUB.

27. CpaBHUTENBHBIN aHAJIN3 AHTUBUPYCHBIX MTPOTPAMM.




